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THE INFLUENCE OF PHOTO MANIPULATION IN SOCIAL NETWORKS
ON THE SELF-COGNITION OF GIRLS

Abstract

The article analyses the influence of photo manipulation in social networks on self-knowledge,
formulates the possibilities of distortion of self-identity and self-perception of girls aged 17 to 21 years
of social network, in particular with the use of editing and improving photos with the help of special
filters in the settings of social networks. The purpose of the research is theoretical and methodological
study and experimental determination of the peculiarities of the influence of photo manipulation in
social networks on girls' self-knowledge.

The theoretical and methodological basis of the research is based on the basic principles of Russian
and foreign psychology. The work includes "concepts of self-relation" by S.R. Pantileyev, "Theory of
meaning”" by V.A. Leontiyev, "The phenomenon of self-objectification" by B. Fredrickson and T.E.
Roberts, "Theory of Impression Management" by I. Hoffmann.

Used research methods of "Studies of self-attitude" by V.V. Stolin and S.R. Pantileyeva, a
questionnaire for comparative analysis of the level of involvement in photo manipulation in social
networks between male and female representatives.

In the course of the research, we obtained results confirming that the features of self-esteem of girls
inclined to the use of photo manipulation in social networks differ from the features of self-esteem of
girls who do not have such an inclination. The value of self-confidence among girls who do not use
photomanipulation was significantly higher, respectively, according to the data obtained, girls who do
not use photomanipulation represent a holistically formed personality with a healthy self-attitude
corresponding to psychological norms.

Key words: personal identity, media, photo manipulation, social networking, social media behavior
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QJIEYMETTIK KEJILIEPAETT ®OTO-MAHUNYJISIHUSLIAP/IBIH
KbI3JIAP/IbIH ©3IH-O31 TAHYBIHA 9CEPI

Anoamna

Makanana oneyMeTTIK KeJiiepaeri (OoTOMaHUTY IAIFSUIAp/I6IH ©31H-631 TaHYFa BIKIAIBI Tallaa-
HaNel, ssFHU 17-21 Kac apanbFbIHIAFRl KbI3AAPAbIH ©31H/IK aHBIKTAybl MEH ©31H-031 KaObLIIaybIHbIH
OypMalaHybIHBIH MYMKIH JIEHTEHJIepl, aTam aWTKaHaa, OJICYMETTIK J>KENUIEPIIH IMapaMeTpiepiHie
apHaibl (QUIBTPIIEPAl KOJNJaHa OTBIPBIN (POTOCYpPETTEPIi ©3repTy KIHE JKAKCAPTY MPOIIECT TYKbIPHIM-
Janaapl. 3epTTeyIiH MaKCaThl — JJIEYMETTIK KeJinepaeri (OTOMaHUITYIISIUSIIAPAbIH KbI3IapIblH ©31H-
€31 TaHybIHA 9CEp €Ty EPEeKIICNIKTePIH TEOPHSIIBIK-9ICHAMAIIBIK TYPFbIIAH Tajiay >KOHE IKCIIEpH-
MEHTTIK 3epTTey.

3epTTeydiH TEOPHSUTBIK KOHE OMiCHAMAJBIK HETi31H OTAHIBIK JKOHE MICTENIIK MCHXOJIOTHUSHBIH
HET13T1 MPUHIUITEP] KYpabl. 3epTTey KYMBICHIHBIH KypbhUTbiMbiHA C.P.ITaHTHICEBTIH «O31HIIK KO3Ka-
pac TyxsIpbiMIaManaps», B.A.JleontseBTiH «MoHIiK Teopusichl», b.@peaprukcon men T.2.Pobepre-
TiH «O31H-631 00BEKTUBTEHIIPY (peHomeHI», [ ohMaHHBIH «Ocepiepi 6ackapy TEOPHICHD) SHEII.

Konnansiran 3eprrey omicrepi: B.B.Cromuu men C.P.IlanTHneeBTiH «o3iH-631 3epTTEY», €piep
MEH oMeTIep apachIHAAFbl SJICYMETTIK JKeNieperi (POTOMaHUITYIISIUSAFA KaThICY JCHI'€HiH CAIBICTHIP-
MaJIbl TAJI/IayFa apHAIIFaH cayaTHaMma.

3epTTey OapbhIChIHAA AJICYMETTIK Kemiepae (OTOMaHUTYISAIMSIIAPALI KOIIaHyFa OeiiM KbI3ap-
JIBIH ©31H/IIK KATBIHACTAPBIHBIH EpeKIIeTIKTepl MYHIail OSHIMALIIT JKOK KbI3MApAbIH ©31HIIK KaTbl-
HACTapbIHAaH ePEKIICIICHETIHIH PACTANThIH HOTIDKEINEP abiHbl. DOTOMAHUITYIISIMSHBI KOJITaHOAUTHIH
KbI3JIap/IbIH ©31He CEHIMIUTIK MOHJEpl alTapibIKTail aKoFaphl OOJIbI, COMKECIHIIE, albIHFaH MAJIIMET-
Tepre CyleHceK, (POTOMAHUMYIISIUSHBI KOJIIaHOANTRIH KBI3Iap CaiayaTThl, TICHXOJOTHSIIBIK HOpMa-
JapFra colKec KeNeTiH 031HIK Ke3Kapachl 0ap OipTyTac KalbIITACKaH TYJIFa OOJIbIN TaObLUIa IbI.

Tyiiin ce30ep: xeke TyiaFa, 0aK, (HOTO MAHUIYJSIMS, QJIICYMETTIK JKEJi, QJICYMETTIK JKeJiJieri
MiHE3-KYJIBIK

Hcaxanosa A.A*., Benecosa H.A.", Hypxanam A. H. !
! dstana IT University (Acmana, Kazaxcman)

BJIUSHUE ®OTOMAHUIIYJISIIAA B COIUAJIBHBIX CETSIX
HA CAMOIIO3HAHME JEBYHIEK

Annomayus

B crarbe ananmmsupyercs BAMAHUS (POTOMAHUMYISIIMN B COLMAIBHBIX CETAX HAa CaMOIIO3HaHHE,
dbopMyIupyeTcss BO3MOKHOCTH HWCKKEHHS CaMOMJICHTU(UKAIIMKA M CaMOBOCIIPUSTHS JEBYIICK B
Bo3pacte oT 17 no 21 roga colaibHON CETH, B YACTHOCTH C MPUMEHEHUEM PEIaKIUU U YIyUIICHHS
¢dotorpadmii Tpu MOMOLM CHEHMAIBHBIX (HUIBTPOB B HACTPOMKax couuanbHBIX cereil. Llenb
WCCIIEZIOBAHUSI — TEOPETUKO-METOAOIOIMYECKOE HM3YyYEHHE M OSKCIIEPHUMEHTAIIBHOE OIpENEICHNE
0COOCHHOCTEH BIUSHUS (DOTOMAHUMYIISAIINN B COITMATBHBIX CETSIX HA CAMOIIO3HAHUE JCBYIIICK.

TeopeTndyeckyto U METOJIOJIOTUYECKYH0 OCHOBY HMCCIIEOBAHUSI COCTABUJIM OCHOBHBIE NPUHIMUIIBI
OTEUYECTBEHHOM M 3apyOexHOW rncuxosioruu. B paboty Bomum «xoHmenimu camooTtHomenus» C.P.
[TanTneeBa, «Teopus cmbicna» B.A. JleontseBa, «DeHOoMeH camooObekTuBaImm» b. dpenpukcona
T.3. Pobeprca, «Teopus ynpasnenus Brnedarieanem» U. I'opmana.

Hcnons3oBannble MeTonbI HcciieqoBanns «ceimenosannsa camootHoleHus B.B. Cromuua n C.P.
[TarTHIIeEBa, OMPOCHUK IS CPABHUTEIBHOTO aHAIN3a YPOBHS BOBICYEHHOCTH B ()OTOMAHUITYJISIIMN B
COLMAIBHBIX CETSAX MEXKY MPEICTABUTEISIMA MYKCKOT'O 1 )KEHCKOTO T10J1a.
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B xone uccnenoBanusi HamMu ObUTH TIONYYEHBI PE3yJbTaThl, MOATBEPKAAIOIINE, YTO OCOOCHHOCTH
CaMOOTHOILIEHHS JIEBYIICK, CKJIOHHBIX K HCIOJIb30BaHUIO (POTOMAHUMYJISIIUKA B COLIMAIBHBIX CETSX
OTJIMYAIOTCS] OT OCOOCHHOCTEN CaMOOTHOIIICHHUS JIEBYIIIEK, HE MMEIOIIUX TAKOW CKIOHHOCTU. 3HaYeHHE
CaMOYBEPEHHOCTH Yy JEBYILIEK, HE HCIOJBb3YIOUMX (OTOMAHUITYJISAINK, ObLIa 3HAUMTEIbHA BBILIE,
COOTBETCTBEHHO, COTJIACHO IMOMYYEHHBIM JAHHBIM JEBYIIKH, HE HCIOIB3YIONHE (HOTOMAHUITYIISIIIH
MIPEACTABISAIOT COO0H 1ETOCTHO C(HOPMHUPOBABILIYIOCS JUYHOCTH, CO 370POBBIM, COOTBETCTBYIOLIUM
IICUXO0JIOTMYECKUM HOpMaM CaMOOTHOILIEHUEM.

Knwouesvie cnosa: nuiyHas WASHTUYHOCTb, MEIMA, MaHUITYJIMpoBaHue (ororpadusmMu, Colralib-
HBIE CETH, TIOBEJICHUE B COLIMAIIBHBIX CETAX

INTRODUCTION. Self-cognition generates the greatest type of cognition and it plays a crucial
role in a person's social interactions with inner and external world. Currently, a dominating part of our
everyday life and a means of socializing, a main source of information is social networks. Personal
identity is based on a system of representation that encompasses appearance and the entirety of self-
attitude toward one's own personality. The unlimited influx of information leaves a permanent
impression on an individual's state of mind, particularly whilst the evolution of an individual's identity.

Challenges of self-cognition were taken into consideration in the psychological reviews by L.S.
Vygotsky, LI. Chesnokova, V.N. Myasishchev, A.A. Bodalev, I.S. Kon, and V.V. Stolin, as they
developed underlying concepts about the self-consciousness of an individual in progress of growth and
self-awareness. At present, the use of social media and social networking sites is expanding rapidly and
at an exponential pace, revealing new circumstances and challenges with self-cognition and
necessitating an increasing amount of time be spent on it and considering its unique usage
characteristics.

The broad acceptance of media sharing in social networks has modified human social behavior,
raised the weight of outside criticism, and altered how people view themselves in images. In the past ten
years, 79% of users informed that they posted photos to their social media profiles; as of today, that
number has risen to 91%. These sensational numbers are even more astounding when we consider that
Kazakhstan and other post-Soviet nations have not yet fully embraced the "digital" age and lack
nationwide Internet access.

Representatives of fair sex are "compelled" to contrast their distinctive qualities with current
expectations of beauty as a consequence of a greater external interpersonal evaluation and the
predominating social pressure of society in the media space. As a result, the available data is brought
closer to the accepted standards of beauty through various means, including photo manipulation.

The prevalence of photo manipulation is increasing, especially among girls. Editing tools and pre-
made filters integrated into social networks only make photo editing easier, increasing the proportion of
users with distorted body and face images, which distort users' subjective perceptions of their own
appearance and features. The emergence of dysmorphic disorders through the propagation of distorted
self-perception in social networks according to the impact of external beauty requirements makes this
study pertinent.

The goal of the present study is to better understand one specific social media behavior—editing
your own photo—and how it might alter how you see yourself in the context of self-awareness. The
following researchers who conduct research on body image and interpersonal relationships are domestic
psychologists: A.M. Kim, A.M. Liyasova, Z.M. Sadvakasova, A. Lyabina, N.V. Lakosina, D.V.
Pogontseva, E.A. Grinkova, Sh.N. Chkhartishvili and others.

Researchers from other countries M. Tiggemann, I. Anderberg, Z. Brown, A. Lonergan, K. Bussy,
L. Mond, R. Cohen, S. Clemence conducted the challenges of picture manipulation in social networks
and its effects on contemporary culture. For over three decades yet owing to the daily rapid expansion
and development of social networks, it is now impossible to cover all elements in depth. According to
certain studies of foreign colleagues, modifying and presenting modified photos of oneself might cause
a rift in one's sense of identity and a skewed perception of who one truly is. n this regard, the scientific
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novelty of our work is: 1. Theoretical analysis and conclusions reveal an understanding of the problem
of photomanipulation in self-perception. 2. The relationship between the elements of distorted self-
perception in the context of active manipulation of photographs is an active trajectory of influence in the
social space for girls from 17 to 21. 3. creating an idea of the influence of social networks, especially
with regard to editing and improving images of young girls.

With the help of technological advancements, a picture image may now be broken up into "billions
of manageable pixel-sized pieces" that can be quickly edited, modified, or reorganized in a global or
regional fashion, immediately changing the image's meaning.

The practice of picture manipulation, which is extremely popular and nearly without limits, is
continually evolving. Developments in media technology, such as the Internet and cellphones with
cameras built in, have altered how we take, save, and share pictures in daily life.

Before sharing and posting digital images with other users on social networks, photo editing is the
process of controlling your look in the picture. People want to leave a good impression on others in the
majority, if not all, social settings in order to reap benefits like professional achievement and increased
social connections.

In contemporary societies, photo sharing is a distinct form of social interaction in which users of
social networks share and express their emotions through photo images. These images are frequently
subjected to a variety of manipulations that are available to everyone and do not need specialized
knowledge or skills.

Due to their immense popularity, social media applications are now being used to share
photographs, videos, and updates with a far broader audience than ever before, which has a big impact
on how they effect communication with others and the media. Photo sharing is growing quickly and
becoming the most prominent form of social media where new faces and trends are formed, especially
to the dynamic rise of new members and new features. Selfies are the most significant tendency that
social media networks have produced. A kind of photographic self-image, publishing a selfie is the act
of doing so. According to Turkish experts, posting selfies on social networks should be seen as an
activity directed towards the target audience. In actuality, Sung and his associates discovered that the
primary goals of sharing selfies are to garner attention, acknowledgement from others, and confidence-
boosting comments. The selfie is a cultural phenomenon that has gained widespread attention on social
media and has had a significant influence on many aspects of human existence.

This phenomenon is characterized by Botker-Smith as "the limitless proliferation of images created
daily by people who do not necessarily think that a selfie is a reflection of themselves, but understand
that it is a reflection about presenting themselves". Selfies have practically become a defining
characteristic of the majority of individuals with a connection to digital technology, whether either
directly or indirectly, as well as regular social media consumers.

Given that networking websites, online communities, and social media platforms will be utilized
frequently in this study to discuss how photo manipulation in social networks affects girls' self-
cognition, it is vital to briefly explain each of these terms in order to completely explain the issue.
Although these phrases are frequently used and can be used interchangeably, there are significant
distinctions between them. Boyd and Ellison characterize social media networks like Facebook and
LinkedIn as web-based applications in closed environments that let users directly utilize a personal
computer to construct a public or semi-public profile [1]. Social connections between site users are
facilitated and managed by the major characteristics of social networking sites. After 2008, the phrase
"social media" came into use, but it really only meant the Internet or the World Wide Web.

Social media is widely recognized as a platform for "ordinary" individuals to produce news and
information that is distinct from conventional media produced by trained journalists. Social networking
sites was created to foster communication and make it easier to exchange digital information and news
that is directly relevant to users' daily life.

In the research Tamborini and Skalski conducted from 2006, defined "self-presentation” as a
condition produced by a series of behaviors ranging from a sense of intimacy between one's online

86




BECTHHUK Ka3HIIY um. A6as, cepus «Ilcuxonocusnr», Nel(82), 2025 a.

identity and their real-world identity to a rise in self-awareness. According to a number of research,
social media can serve as a "representation of identity" [2].

This popularity is explained by studies Srivastava, Upadaya, and Sharma by the rising demand for
acceptance and praise from others. The mass market has produced several selfies sticks and mobile
phones in response to the selfie fad. Social networking platforms with a strong visual component
compete with one another for users' attention and use [3].

A new feature called "Stories" has been added to Facebook, Instagram, and Snapchat. To motivate
users to share more events from their daily lives, all three platforms have incorporated "stories" into
their applications [4].

Because old postings disappear after 24 hours, consumers may publish more photographs more
rapidly than continuously on their "consume."

The ability of moving sights and imagery to attract viewers in depends on the success of the story.
Since they may describe a user's existence in the virtual world in far more detail than traditional, so-
called eternal posts, it requires minimal effort and time to record, edit, and publish images with a posting
length of 24 hours.

The total amount of people who utilize social media is continuing to increase as a result of these
fresh and alluring prospects. Global figures show that 321 million new members joined social networks
in 2019, an increase of 9% [5].

According to Statistics, as of January 2019, the United Arab Emirates (99%), Taiwan (89%), South
Korea (85%), Singapore (79%) and Hong Kong (78%) are the top five nations where people spend the
greatest amount of time on social media. Kazakhstan comes in at number 23 on this list [5].

Additionally, managing impressions takes into account aspects of how individuals view beauty
from the perspectives of self-objectification and self-worth.

Hoffman asserts that "we are all just actors trying to control and manage our public image". We
behave dependent on how other people see us. Hoffmann's dramaturgical theory is a sociological
viewpoint that focuses mostly on how individuals act and react in social settings. Organize your social
interactions on a daily basis.

Since someone's sense of self-worth may be tied to their self-confidence, impression management
and self-confidence go hand in hand [6].

The importance of look and how a person wants to be regarded by the audience are once again at
the center of impression management. A person chooses to do something voluntarily.

The contrast between the experience of an actor on stage and in the background, in specifically, and
the interactions between people and the theatrical stage are what best exemplify this strategy. Hoffman
contends that being at the forefront causes individuals to visualize an idealized image of themselves
rather than the truth. The actor's life outside of the camera and on stage is reflected in behind-the-scenes
conduct.

According to some theories, the growth of social networks gave users access to a new "stage" and
the chance to develop their online identity through deliberate self-expression [7].

According to Baudrillard's Hyperreality thesis, "reality" has been replaced by "simulation"; this has
resulted in a misunderstanding between reality and its representation, with no obvious line between the
two.

Hoffman uses the metaphor of the mask to analyze ideas like dishonesty and information distortion
while conversing in person. An individual's "mask" is the idea they have of themselves, the character
they want to fit into, and who they want to be. Hoffmann's thesis and the current state of picture and
video modification make it difficult to ignore the masks on social media platforms like Facebook,
Instagram, and Snapchat, which are at the height of their attractiveness. Additionally, many users can
no longer resist them since they have developed a routine of using mask that alter their faces by making
the skin cleaner, the eyes larger, and other adjustments.

The distance that exists between the performer and the audience makes it simple to control
perceptions, show some aspects of your "I" on stage while hiding others, and conceal other facial
features. Additionally, he saw it as a mirror of the way the ego is divided, or how its personality is split.
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Contemporary culture has given people the ability to exhibit a wide range of identity standards
online thanks to the growth of social networking platforms and numerous features including images,
videos, likes, viewers, and connections to friends.

Hoffman's work predates the invention of the Internet, therefore the expansion of online social
interaction has sparked debates over the applicability of his dramaturgical framework and other related
ideas to the world of the internet and the investigation of social media.

Hoffmann's idea of face recognition appears to be ingrained in people's awareness, but Arundale
contends that this idea is unworkable for use in contemporary culture and has to be modified to take into
account the advancement of science and technology. Miller contends, however, that communication
through networks is a logical extension of Hoffmann's views, and that appearance on websites can be
readily contrasted with non-digital forms [8].

A situation when the true and the actual naturally converge is referred to as hyperreality. Consumers
of these websites have been confronted with an array of nearly impossible criteria to aspire for as a
result of the growth of social networks, which started to incorporate an increased esthetic aspect.

Consumers are compelled by photoshop and other technological developments to post photos and
films that portray unreachable, inhuman attributes. According to Baudrillard's notion of hyperrealism,
people are unable to see reality as it actually is. One may argue that the rise of highly visual social media
has aided in the blending of the "true" and the "created," to the point that consumers are unable to tell
one from the other.

Selfie-type photographs are dramatically altered by the addition of the visual embellishments.
Consumers are unable to encounter actual photos when they browse the enormous social networks.
Instead, they are pictures that exaggerate changes to drastically alter how people are perceived.
Individuals that use filtering run the danger that they're more prone to self-objectify [9].

Filtering is capable of smoothing out any flaws, giving an individual's appearance an identical skin
color, enlarging the eyes, and ultimately, drawing their nose back. Although the outcome is obviously
extremely pleasing, it does not accurately represent the situation. Additionally, it appears that all of
those changes ignore authenticity in favor of meeting the Western standards of beauty.

In the end, individuals are able to employ these beauty filters to alter their look and make
themselves appear more appealing, maybe to their viewers as well [10].

The motivation behind why individuals use these cosmetic effects has gotten little attention, but
their accessibility has influenced how girls handle them. 8 out of 10 females are likely to spread rumors
using filtering and disguises, according to observations of middle-aged girls. According to some ladies,
using beauty filters has helped them camouflage their self-doubt in order to boost their self-esteem,
which implies that using them is a means of concealing poor self-esteem.

A greater degree of issues relating to physical appearance and nourishment were observed in
teenagers who used social networks more often, according to two studies that demonstrated the same
negative impact of utilizing social networking on how they view their bodies. Investigations of
Facebook, Instagram, Snapchat, and other social media platforms have concentrated on sites that
leverage imagery as well as contemporary media in generally. They discovered that participants who
used visual social networks reported considerably greater amounts in psychological indicators as well as
substantially more appearance displeasure [11].

METHODS. The work includes "concepts of self-relation" (S.R. Pantileev), "Theory of
Meaning"(V.A. Leontiev), "Phenomenon of Self-objectification" (B. Fredrickson, T.E. Roberts),
"Theory of Impression Management" (I. Hoffman) as well as other basic principles of domestic and
foreign psychology that served as the theoretical and methodological basis for the study.

Research methods:

1. The methodology of the study of self-relation (V.V. Stolin, S.R. Pantileev).

2. A questionnaire comparing the level of participation of men and women in image modification in
social networks.

Female first- through third-year students made up the empirical sample, there were 100 students.
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The social network Instagram was chosen for the study, as the most widespread network in
Kazakhstan.. According to Instagram statistics, a greater amount of time spending browsing and
publishing on Instagram is linked to a bigger amount of melancholy emotion. The findings of the study
by Lenne and colleagues (1,983 participants) did not indicate a connection between Instagram use and
mental health. More common mental health issues were reported by Facebook users, along with greater
rates of headache, anxiety, tearfulness, uneasiness, and dread, according to other studies. Likewise,
Lenne and other researchers discovered a statistically significant direct connection between the use of
Facebook and poorer mental health.

The presumption that female representations are more sensitive to photo manipulation is the basis of
our work, and this presumption has been supported by several well-known investigations. After all,
women live in a society where they are frequently instructed on how to dress and what to do to be
appropriate. In this respect, the phenomenon referred to as self-objectivity occurs due to many women
internalizing their views of onlookers.

According to the notion of self-importance, there are some hazards and tendencies related to photo
manipulation. Using the viewpoint of the observer, this approach stresses how people have a propensity
to regard and treat their bodies as objects. Therefore, controlling one's physical appearance is necessary
to correspond to accepted social expectations of the body and shield oneself from criticism [12].

Diefenbach and Christoforakos pointed out that a camera may serve as a reflection or a tool to track
something that reflects self-objectivity, which results in a great deal of influence on how one presents
themselves and starts as soon as the shot is taken. Afterwards specific guidelines when taking and
selecting selfies before distributing them on the internet, young people and teens are attempting to deal
with worries regarding the quality of their own photograph as well as how they represent personally by
making investments in images and exercising control over the physical photo in imagery, based on
earlier studies. Individuals may portray their most attractive and greatest selves on social media
platforms through photo-based operations, involving the editing process, because the disembodied,
asynchronously, and frequently unidentified nature of interpersonal connections allows for this. As a
result, some users may incorrectly excessively invest in their physical appearance on the platform [13].

For this reason, the selected methods consisted of proven questions and situations that reveal an
understanding of the psychological system of developing and maintaining self-awareness.

The method of studying S. Panteleev's self-attitude is designed to identify the structure of a person's
self-attitude, as well as the severity of separate components of self-attitude: closeness, self-confidence,
self-guidance, reflected self-attitude, self-worth, self-attachment, internal conflict and self-blame. Self-
attitude is implied in the context of a person's ideas about the meaning of "I" as a demonstration of the
meaning of "I[", as a generalized attitude towards one's own "I". The understanding of self-attitude is
based on the concept of self-awareness. Stolina, who distinguished three dimensions of self-attitude:
sympathy, respect, and closeness. The method allows for individual and group use with no time limit.

Self-attitude includes self-esteem, self-knowledge, self-awareness, and emotional attitude. The
existence of a personality is conditioned by connections in society and also by the probability of
formulating relationships with the external and internal world.

The lack of a private and independent personality nature means that the "self" or "I" does not have
its own personal reality or abstraction.

Adherents of the multifunctional direction identify parts in the structure of self-attitude that have
different origins and play diverse roles in human life. In Russian psychology, in comparison with
Western psychology, the functional approach created its methodological equipment earlier. Methods
created by V. Stolin and S. Pantileev are most often used by Russian scientists in the study of self-
attitude. In his work "Self-awareness of personality" V. Stolin considers self-attitude as a manifestation
of subjective meaning. According to his position, the individual meaning reflects the position of the goal
of the activity to its motive and is presented to the subject especially in the form of emotions. The "own
self" presented to a person in the form of individual conditioned properties, traits, and behavioral
specifics.
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The survey of respondents was conducted in an online format using Google forms. A descriptive
method was used in this research method. The purpose of the survey was to identify public opinion and
perception regarding the influence of photo manipulation and social media in general, and the impact on
a person's self-attitude, statements related to various aspects of youth and society's life in self-
perception, self-development, and self-determination.

To select the sample, a non-random sampling method was used from Instagram social network
users among young people, including men and women living in Astana.

RESULTS AND DISCUSSION. In the course of the study, in order to identify the severity of the
risk

of photomanipulatory behavior, it was established:

1. In the group of "those with a penchant for photo manipulation on social networks" from among
the study participants, 64% of respondents have signs of dependence on photo manipulation.

2. 36% of those who do not have a tendency to photo manipulation on social networks.

For clarity, we will present this below in the form of a pie chart (Fig. 1), which shows the
distribution of respondents according to the characteristics of the self-attitude of girls who are prone to
using photo manipulation in social networks. Thus, as a result of the analysis, it was found that 64% of
the respondents used photo manipulation and are prone to additive behavior.

= Photomanipulation is used = Do not use photomanipulation

Figure 1. Using photomanipulations

Based on the results of the descriptive statistics of V.V. Stolin and S.R. Pantileev's self-attitude
presented below, it can be seen that, in general, the study participants have average values in terms of
self-esteem, autosympathy, expected attitude from others, self-confidence, attitude of others, self-
acceptance, self-guidance, self-blame, self-interest, self-understanding.

The participants' self-attitude indicators are at an average level, which indicates a selective attitude
towards themselves and their own qualities, and is at risk of low self-perception.
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Figure 2 — Results of descriptive statistics of the methodology study

Comparing the norms on the scales with the average value, it is possible to conclude that the overall
result of the sample indicates that students are characterized by a high degree of severity on the scale of
"Expected attitude from others," which tells us that respondents tend to perceive themselves as
individuals and highly appreciate their own uniqueness, but at the same time looking back at They will
often give in to the opinions of others in their personal interests to the detriment of themselves. Looking
at the general statistics of the data obtained, it can be noted that respondents who use photo
manipulation in social networks tend to be addicted and have low social adaptation.

According to the results of the study, the value of self-confidence in girls who do not use
photomanipulation is significantly higher. In this regard, it can be assumed that girls who do not
participate in the race for attention on social networks are holistically formed personalities who do not
use photo manipulation. A significant number of users using the exchange of selfies on social networks
as one of the main positive strategies of self-presentation using photo manipulation leads to a negative
impact on self-knowledge, which is a factor that has not yet been fully formed.

In online communities, a user's recognition, especially is frequently shown by the amount of
followers and views on messages and may be significantly influenced by their appealing look. Because
of this, a lot of social media users alter the appearance of their images to change what other users think
of them.

Self-objectivity results through social and cultural objectivity, which most frequently happens in the
realm of media. Self-objectivity can raise feelings of shame about one's body, nervousness, and internal
consciousness.

If self-objectivity is practiced excessively, it can result in eating problems and anxiety. Body
embarrassment attractiveness stress, and depressive disorders are just a few of the detrimental
psychological conditions that self-objectivity is linked to.

Selfie behaviors is now classified as a form of obsessive-compulsive disorder by the American
Psychiatric Association in the diagnostic and statistical manual of mental illnesses, DSM-V (Diagnostic
and Statistical Manual), 5th edition. The three primary stages of the emergence of a selfie addiction are
typically distinguished in psychology as initial, acute, and chronic. On the soil of the CIS nations, selfie
addiction is seen as a type of additive personality expression, which refers to behaviors that are
habitually repeated and obstruct a person's ability to grow personally and socially.

While only a few investigations have looked at picture editing in the context of contemporary
filtering and masking on social media platforms, scientific study frequently focuses on actions
connected with publishing a selfie [14].

One of the greatest levels of awareness is self-cognition, which appears to be a challenging and
incredibly important activity that a person must do. Self-knowledge is an ongoing endeavor, with the
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individual himself as its focus. Self-cognition is developed through socio-psychological modification,
contemplation is complicated by the psyche's defense mechanisms, and psychological opposition
functions as an effective tool that prevents the person who is cognizant from objectively observing and
assessing many aspects of his own individuality. Such attempts frequently result in subtle deceitful
behavior which is one of the primary axes of perception of oneself in individuals. Such improved self-
defense primarily takes place subconsciously. It becomes clear how many intra-psychic variables
obstruct the development of empirical self-cognition when we consider that even cognitive mental
functions like awareness and thought are mostly subconscious, as contemporary psychology research
data indicate. Therefore, while the process of self-cognition is beneficial, the subject's entire toolkit for
emotional self-protection has an impact [15].

The current research studies the effects of modified self-images in addition to adding to the body of
knowledge on the effects of picture alteration in social media platforms.

In our opinion, the data may be utilized as a starting point for additional investigation into how well
people know themselves before engaging in photo manipulation activity. Additionally, a psychologist
teaching psychotherapy and corrective lessons to photo-dependent students may utilize them as
resources.

People of all ages have been impacted by social networks and photo manipulation. It is crucial to
use social networks ethically and moderately, which is why study on the subject should continue. The
research found that the usage of photo manipulations worsens pre-existing disorders rather than
suggesting that they are the root cause of sadness or poor self-esteem. People may not always be
conscious of the hazards if they are not highlighted and shown, according to the research's societal
implications. In contrast to public online profiles where anybody may "follow" anyone, which
occasionally results in unrealistic goals for one's own life.
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